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Direct Marketing, a. s.

Direct Marketing, akciova spolocnost, posobi na slovenskom trhu od roku 1994.
Vdaka kvalitnému a spolahlivému technickému vybaveniu, vysokej tirovni know-how a systematickému budovaniu a aktualizacii spotrebitelskych

a firemnych databaz sme dnes najvyznamnejsia full servisova spolocnost na Slovensku, ktora sa zaobera priamou komunikaciou.

Direct Marketing Inc. was established in Slovakia in 1994.
Thanks to our state-of-the-art and reliable technologies, high-level know-how and systematic development, including update of our consumer

and company databases, we have become the leading full-service direct communication company on the Slovak market.

Pod pojmom direkt marketing rozumieme adresny dialég s kazdym
(aj potencialnym) zakaznikom jednotlivo.

Posolstvo komunikujeme prostrednictvom:

a) alebo inej
)] rozhovoru, spravy, alebo e-mailu
c) rozhovoru

Postarame sa o kompletn realizaciu komunikéacie, po€inajuc tvorbou
obsahu a formy posolstva, pripravou, tvorbou a vyrobou reklamne;
zasielky a kondciac jej adresnym doruc¢enim.

Pri zabezpeceni kompletného servisu poskytujeme tieto hlavné produkty:
v
tdrzba a aktualizicia databéz,
a telefonicky marketing
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- databanka

Prevadzkujeme rozne typy databaz adries,

ktoré elektronicky spractivame, pravidelne aktualizujeme,
doplfiujeme o dalSie informacie a nasledne poskytujeme
na marketingové dcely.

v — disponujeme databazou adries pravnickych
subjektov, ktorej potencial je 150 000 adries, pricom cca 60 000 adries
predstavujt akciové spolocnosti, spolocnosti s ru¢enim obmedzenym
a Statne podniky, zvySok tvoria adresy institdcii z oblasti Skolstva,
Statnej spravy, neziskové a rozpoCtové organizacie a iné.

Okrem podrobného popisu ¢innosti jednotlivych subjektov obsahuje
tato databaza aj mena konatelov, spolo¢nikov a majitelov spolocnosti,
taktiez mena Statutarnych zastupcov, predsedov predstavenstiev,
dozornych rad a pod.

v — ide o stkromné adresy spotrebitelov,
ktoré ziskavame, spractivame, aktualizujeme a poskytujeme
na marketingové tcely v stlade s platnou legislativou SR.
Potencidl tejto databazy je cca 1 700 000 stikromnych adries,
rozdelenych do cielovych skupin podla roznych socialnych,
demografickych a marketingovych charakteristik.

v — ide o exkluzivne
databazy ¢lenov roznych profesnych skupin, zdruzeni a komar.
Databazy obsahuiju adresy $kol, obecnych dradov
a iné typy potencialnych zakaznikov.

database

We operate various types of address databases

which we process by electronic means, regularly update
with new information and then make available

for marketing purposes.

v — we have at our disposal an extensive
legal entity mailing list containing 150,000 addresses; approximately
60,000 entries are addresses of joint-stock companies, limited liability
companies and state-owned enterprises, the rest are addresses
of education and state administration institutions, non-profit
and budgetary organisations, etc.

A detailed overview of the activities performed by individual
entities is accompanied by the names of their executive directors,
partners and owners as well as by the names of statutory
representatives, board chairmen, etc.

v — customers” home addresses
obtained, processed, updated and provided for marketing purposes
in compliance with the applicable Slovak legislation. The database
contains approximately 1,700,000 addresses divided into target
groups by various social, demographic and marketing criteria.

v — exclusive databases of members
of various professional groups, associations and chambers.
The databases contain addresses of schools, municipal
authorities and other types of prospective customers.



ZloZenie nasej databazy subjektov pdsobiacich
na slovenskom trhu podfa miesta pdsobenia
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ZloZenie nasej databazy subjektov pdsobiacich
na slovenskom trhu podfa pravnej formy
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ZloZenie nasej databazy subjektov pdsobiacich
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spracovanie udajov -

Nasa spolocnost vyvija a prevadzkuje software,
ktory umozni klientovi ziskat rychlo, icelne

a komfortne poZadované informécie z databaz ddajov.

v software pre — je ur€eny
na spravu zakaznickych klubov, na digitalizaciu novych
clenov, na zadavanie EAN kédov, na evidenciu
a prehlad zasielania vyhier a inych odmien ¢lenom klubu

v — pouzivame pri triedeni
a zvazkovani jednotlivych zésielok podfa PSC do postovych
uzlov v sulade s poziadavkami roznych dorucovatelov

v — vyuzivame pri spracovani
tidajov z kupénov spotrebitelskych sitazi, prihlasok a pod.
v
v rozsiahlych databazach adries
v — do jednotného tvaru

vhodného na dorucovanie, triedenie a hfadanie duplicit

Vdaka vyvinutym softwarovym prostriedkom dokazeme efektivne
riesit aj tie najnarocnejSie Ulohy spojené so zabezpecenim:

v
v a vernostnych programov
v

Our company has developed and operates a specialised
software enabling clients to search information in
the databases in a fast, efficient and convenient way.

software — designed

to manage customer clubs, digitalise new club members,
enter EAN codes, and keep track of awards
and prizes sent to club members

— used for postal code-based sorting
and binding of mail to match the requirements
of various delivery service operators

— used for processing

data from consumer competition vouchers, applications, etc.

designed for extensive address databases
— addresses are given a uniform
format suitable for mailing, sorting and duplicate entry search

Thanks to our advanced software applications we are able to provide
effective solutions even to the most challenging tasks concerning:

v
v
v

and loyalty programmes
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use eWgetronic dialogue Tatketife Bily.Gommunicate
A - - stomers,via electronic means:

L
1.

| ;
~ active calls — ac tervie "'; provide us with up-to-date

nformation about pr@ SIFCUItent address or arrange appointments — but
2 also use this forn urveys. .
ive calls — used | e lines — a trained team of call operators
i ctive cli tS, membership conditions, etc.
ising — g8efinformation, e. g. about winnings

0 all competition participants anore iy bk
v e-mail advertising and fax advertising — used in specialtypes of communication

Information about the number of calls, databases of prospective cli and assessment of a telemarketing survey
is a commonplace with the electronic dialogue marketing and ph




elektronicky
lalogovy marketing
a telefonicky
marketing

Pocet kontaktov na telemarketingovom pracovisku
(v ks za hodinu a za den)

Elektronicky dialégovy marketing pouzivame na priamu komunikaciu so zakaznikmi
pomocou elektronickych prostriedkov. Patria sem najma:

v aktivne hovory — vykonavame vdaka perfektnému vybaveniu nasho call centra. Z tychto rozhovorov ziskame
informacie o potencialnych zakaznikoch — napr. overime aktuélnu adresu, dohodneme stretnutie,
ale pouzivame ich aj pri rychlych telefonickych prieskumoch.

v pasivne hovory — realizujeme pri klubovych a spotrebitelskych infolinkach — vySkoleny tim operatoriek poskytuje
potencialnym zékaznikom informécie o klube, produktoch, podmienkach clenstva, atd.

v SMS/MMS reklama — pouzivame ju pri poskytovani tej istej informacie, napr. o vyhre,
vSetkym sutaziacim, resp. potencialnym klientom

v e-mail reklama a faxova reklama — vyuzivame v Specialnych pripadoch komunikacie

Pri elektronickom dialdgovom marketingu a telefonickom marketingu sti samozrejmostou informacie o pocte
realizovanych hovorov, databazy potencialnych zékaznikov ako aj vyhodnotenie telemarketingového prieskumu.
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- vyroba a spracovanie zasielky

Hlavnym cielom pri realizacii mailingovych akcii
pre naSich obchodnych partnerov je

poskytnit im komplexné, kvalitné

a najma bezstarostné sluzby.

Pri spracovani zésielok zabezpecime:

v — pomocou kvalitného
technického vybavenia hravo zvladneme fdliovanie ¢asopisov,
katalogov ale aj 3D predmetov

v — velmi dolezita a efektivna forma
oslovenia potencialnych zakaznikov. Pri adresnych zasielkach,
¢asopisoch, listoch, ponukach vytlacime adresy na listy,
stitky alebo priamo na obalky.

v — uprednostriujeme pri baleni
roznych darcekov (napr. vyhier zo spotrebitelskych sttazi)
ale aj inom spracovani zasielok neStandardného typu

v — zaciname grafickym
a obsahovym navrhom reklamného materialu
a nasledne pokracujeme jeho produkciou

Kone€nou fazou takto spracovanych zasielok
je Casto dorucenie spotrebitelovi.

Komplexna akcia priameho marketingu, ktora je realizovana formou
adresnej listovej zasielky - direct mailu (mailingu) obsahuije:
v poradenstvo pri

v navrh pre ciefovd skupinu

v navrh a Upravy

v vyber a

v tlac

v zasielky

v do obalky, félie, pripadne iného obalu
v

v na reklamnd ponuku (responzia)

Our key goal when conducting mailing campaigns
for our business partners is to deliver comprehensive,
high-quality and, most of all,

trouble-free services.

We can provide:

v — wrapping
of magazines, catalogues and even 3D objects is a piece
of cake with our first-rate technology

v — a crucially important and effective way
to address your prospective clients. For targeted deliveries,
magazines, letters or offers we can print addresses on letters,
labels or directly on envelopes.

v — preferably used to pack
gifts (e. g. prizes in customer competitions) or handle
other non-standard mail deliveries

v — starting with graphic
and content design of the advertising material
we go on to ensure its complete production

The final phase of mail processing
often includes delivery to customers.

A comprehensive direct marketing campaign in the form
of direct mailing includes:
v consultancy services to

proposal for the target group
and layout design
selection of and
printing

mail
i. e. inserting in envelopes, plastic wrapping, etc.

€ £ € K C K K

to the advertising offer




® dorucovanie zasielok

Dorucovanie zasielok je proces, ktorym zabezpecujeme dodanie
zasielok na adresu potencialneho zakaznika.

Dorucovanie zasielok mozno uskutocnit nasledovnymi sposobmi:

v — realizujeme v Uzkej spolupraci so Slovenskou postou,
vlastnymi silami alebo prostrednictvom réznych kuriérskych spolocnosti
— zasielky doru€ujeme neadresne
do postovych domovych schranok na tzemi celého Slovenska
a propagacné materialy aj na miesto predaja

mall
delivery

The mail delivery (mailing) is a process used for the delivery of mail to the address
of a prospective customer.

This may be done through: 1

v direct mailing — provided in close cooperation with the Slovak Post; using our own staff and resources;
or through various courier services

v unaddressed distribution — mail delivered to home mail boxes throughout Slovakia

v we also provide a point-of-sale delivery of advertising and promotion material



Nastroje osobnej komunikacie pouzivame vzdy vtedy, ak na ziskanie
niektorého typu marketingovej komunikacie nie je nevyhnutny
osobny kontakt pracovnikov s niektorym reprezentantom trhu.
NajcastejSimi pripadmi osobnej komunikéacie su:

v — preverenie sortimentu roznych znaciek v predajniach

v — realizécia fiktivnych nakupov s ciefom zistit Sirku
sortimentu, odbornu zdatnost\a troven obsluhujiceho personalu

v s potencialnymi zakaznikmi za icelom zistenia
spravneho obsahu reklamného\a propagacného posolstva

v za pomoci vlastnej siete obchodnikov

sme schopni vykonat osobné navstevy u potencialnych zakaznikov
v segmente firemnom ako aj v doméacnostiach

The personal communication tools
are always used when there is no inter-
contact of employees with some of the market
representatives necessary in order to obtain some
type of marketing communication.
Most frequently used personal
communication tools are:

v — checking the assortment of different brands in stores

v — fictitious shopping performed in order to examine the product range,
professional skills and quality of shop personnel

v with prospective clients in order to find out the right content

of an advertising and promotion/message
/s — using the capacities of our own network of sales persons we
can conduct personal visits With prospective clients both in the corporate and households segment
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Direct Marketing, a. s.

Vicie hrdlo 61
821 07 Bratislava, Slovakia

T. +421 2 455 22915
F. +421 2 455 22917
E-mail: directmarketing@directmarketing.sk

www.directmarketing.sk




